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PRESS RELEASE  

 

Homelessness Week an opportunity to shine  

the light on preventative strategies 
 

 

31 July 2018 - FOR IMMEDIATE RELEASE 

 

As Homelessness Week approaches Kids Under Cover is calling on leaders to urgently address the 
factors which have contributed to 116,000 Australians being counted as homeless. It is time for a 
National Plan to end homelessness with early intervention and prevention strategies at the center of 
the Plan. 

The homelessness crisis visibly gripping our nation will continue to increase if more is not done to 
prevent people from becoming homeless - and it must begin with our young people.  

Early intervention strategies and long-term housing solutions, like Kids Under Cover’s successful 
Studio Program, are an integral part in the fight. 

“Shockingly, two in every five-people counted as homeless on Census night are under the age of 
25. Prevention and early intervention is the key to tackling our homelessness crisis,” said Kids 
Under Cover CEO, Jo Swift. 

“For 30 years we’ve been actively preventing each new generation of young people from sleeping 

rough and becoming the next visible face of homelessness.  

“We support young people most at risk of becoming homeless due to overcrowding, family conflict, 

mental illness, housing availability and affordability, or a combination of these factors,” explained Jo 

Swift.   

“We know our programs are directly benefitting hundreds of young people, their carers and families. 

Early intervention has been successfully shown to interrupt the spiral of homelessness and is an 

effective strategy both economically and socially in preventing homelessness.” 

EY recently measured the direct and indirect impacts of the work of Kids Under Cover, both in the 

short and longer term. Kids Under Cover’s unique model of building relocatable studios in the 

backyard of a carer’s home for at-risk young people, gives much needed breathing space for 

overcrowded and stressed families. Coupled with financial support for education or training, this has 

been shown to be a cost effective and powerful tool to prevent homelessness.  

“The EY report confirmed what we already knew”, said Jo Swift. “Early intervention works in 

preventing youth homelessness, with EY calculating our interventions have contributed to over  

$63 million in social value in the last six years alone”. 
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Kids Under Cover fully supports the push for more social and affordable rental homes to address the 

growing number of people experiencing homelessness. But we must also acknowledge that early 

intervention works in tackling the crisis.  

 

Jo Swift believes there is an incredible need for more conversation about providing a constructive 

solution to addressing homelessness.  “Kids Under Cover has been delivering a form of preventative 

‘Housing First’ model for young people at-risk of homelessness for nearly 30 years. I personally would 

welcome a conversation today on how our model can play a tangible part in ending homelessness.” 

 

#ENDS# 

 

- Jo Swift, CEO of Kids Under Cover, is available to be interviewed.  

- Case studies available on request. 

- Kids Under Cover Social Return on Investment report produced by EY available on request 

 

About Kids Under Cover 

Leading the way in innovative intervention, Kids Under Cover supports vulnerable and disadvantaged 

young people between the ages of 12 and 25 years, who are either already homeless or at risk of 

homelessness. 

 

The only not-for-profit organisation in Australia delivering the unique combination of studio 

accommodation (placed in backyards) and education scholarships as a practical and proven strategy 

in preventing youth homelessness it is Kids Under Cover’s mission to provide young people at risk of 

homelessness the foundations to strengthen their connection to family, community, and education. 

www.kuc.org.au 

 

About Homelessness Week (6-12 August 2018) 

Homelessness Week is an annual, nation-wide campaign to highlight the work of the homelessness 
sector and recognise barriers to ending homelessness across Australia. 
 
It is an opportunity to raise awareness of people experiencing homelessness, the issues they face, 
and the action needed to achieve enduring solutions. The 2018 Homelessness Week theme is 
Ending Homelessness Together.  

http://www.kuc.org.au/

