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AUCTIONEERS SIGN ON TO SELL DREAM CUBBY HOUSES 
Leading real estate agents to sell cubbies for charity 

 
18 January 2017 | MEL: Five leading real estate agents have again signed on to help youth 
homelessness prevention charity, Kids Under Cover, in their quest to find Australia’s best cubby 
house for 2017 as part of the annual Cubby House Challenge.   
 
Every year the brightest and most innovative designs are submitted in an intense competition 
to design and build Australia’s best cubby. From weird spherical globes to 3D printing, the final 
five shortlisted cubbies are currently under construction. All cubbies will be open for inspection 
and auctioned at the Melbourne International Flower & Garden Show in March 2017, vying for 
the title of Australia’s Best Cubby 2017. All funds raised from the auction of these dream 
cubbies will go towards Kids Under Cover’s youth homelessness prevention initiatives.  
 
Kids Under Cover CEO Jo Swift said the real estate agents would each create a marketing 
campaign that best represents their allocated cubby, with the aim of securing the popular vote 
and the highest bid on auction night. 
 
After receiving expressions of interest from across the country, Kids Under Cover selected: 
 

 FMSA Architecture’s cubby house Kooky Cubby to be represented by Harry Li of 
iSell Group 

 Grimshaw’s cubby house MySpace represented by Sam Rigopoulos of Jellis Craig 

 Playce’s cubby house Glowb represented by Glen Coutinho of RT Edgar 

 Porter Davis’ cubby house Rapunzel Tower to be represented by Luke Banitsiotis 
of Woodards 

 Probuild’s cubby house Chameleon to be represented by Tom Roberts of Nelson 
Alexander 

 
The competing architects, builders and designers have each thought back to their childhood 
and proposed the design of a cubby they could only have dreamt of playing in as a child. The 
final cubbies will be marketed as though they are real properties, before being assessed and 
awarded by Kids Under Cover’s stellar judging panel. Once awarded, the real estate agents 
will auction the cubbies, raising much-needed funds to prevent youth homelessness. 
 
The expert judging panel for 2017 includes Peter Maddison, host of Lifestyle Channel’s Grand 
Designs Australia; Joe Snell, architect and judge on Channel 7’s House Rules; interior 
designer Fiona Lynch; Lucy Feagins, editor of The Design Files; Alice Stolz, National 
Managing Editor of Domain; and parenting expert Dr Justin Coulson. 
 
Jo Swift, CEO of Kids Under Cover, said that 2017 is looking to be the biggest and best Cubby 
House Challenge that Kids Under Cover has seen since the Challenge’s inception in 2009.  
 
“We’re so impressed by the creativity and ingenuity in both design and construction that has 
gone into the 2017 cubbies,” said Jo Swift. “The cubbies are always a major drawcard at the 
Melbourne International Flower & Garden Show, and we can’t wait to see the final product, and 
the public’s reaction to them this year. In addition to our hugely imaginative building and design 
teams, we’re excited to see how our real estate agents tackle the marketing and auction of the 
cubbies. 
 
“Our auctioneers are stepping up to the challenge of raising funds that will be directly invested 
into our youth homelessness prevention initiatives, including our scholarship program and 
building relocatable studios to accommodate at-risk young people.” 
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All of the real estate agents for 2017 have worked on the Challenge in previous years and have 
shown a great deal of interest in being involved with the Challenge once again. Sam Rigopoulos, 
of Jellis Craig, who is representing Grimshaw’s MySpace, has enjoyed the Challenge so much 
that he’s back for his sixth year in a row. 
 
“The Cubby House Challenge is an exciting event that brings a great amount of attention to a 
cause close to our hearts,” said Harry Li of iSell Group. “The whole process, from the designers, 
builders through to the auctioneers, is a team effort.” 
 
Jo Swift said she was looking forward to a new level of competition in 2017. “The designs this 
year take into consideration children’s needs at play, in creating a fun and interactive space, 
but there is a more serious underlying message about needing to provide safe spaces for at-
risk young people,” she said. 
 
“These are specially designed, one-of-a-kind cubbies, and their purchase will make a world of 
difference to the many young people, families and carers who need Kids Under Cover’s help. 
We encourage anyone interested in buying a cubby to register to bid at the Melbourne 
International Flower & Garden Show.” 
 
For further information or to register for the auction, see: cubbyhousechallenge.org.au 
 
#ENDS# 
 

- Jo Swift, CEO of Kids Under Cover is available to be interviewed. 
- Representatives from the participating design and building firms are available to be 

interviewed. 
- All representing real estate agents are available to be interviewed. 
- High-resolution renders of all of the cubbies are available on request. 

 
 
About Kids Under Cover: 
Established in 1989, Kids Under Cover is a not-for-profit organisation that works to prevent homelessness among 
young people by providing the foundations to strengthen their connection to family, community and education, and 
make a lasting difference in their lives. For more information visit kuc.org.au  

http://www.cubbyhousechallenge.org.au/

